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• Introductions + Workshop Overview
• Social Media in Healthcare 
• Your brand and Your strategy
• Social Media for Women in Medicine 
• How/Why I personally use Social Media
• Q&A – Open Discussion
• Bonus: Professional Profile Pics!

Workshop Outline



Question
What do 

I think about it?

What does my 
partner think 

about it? 
What will 
we share?

When you think of Social Media, 
what reasons do you/others join and use?



Landscape of Social Media



Your BRAND
---

Your STRATEGY



Question
What do 

I think about it?

What does my 
partner think 

about it? 
What will 
we share?

What is your BRAND?

FOUR words that describe who you are 
Professionally/Personally



My BRAND
---

My STRATEGY
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Northwell Health
Division of General Internal Medicine
Department of Emergency Medicine 
Department of Psychiatry & Behavioral Health 
Department of Pediatrics
Department of Obstetrics and Gynecology
Opioid Management Steering Committee (OMSC) 
Center for Addiction Services and Psychotherapy 
Interventions Research (CASPIR)

Hofstra/Northwell
Donald and Barbara Zucker School of Medicine 
Donald and Barbara Zucker School of Graduate Nursing 

Center on Addiction 

New York State Office of Alcoholism 
and Substance Abuse Services (OASAS)

Substance Abuse and Mental Health 
Services Administration (SAMHSA)
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Twitter User Evolution

LURK LIKE RT QUOTE W/
COMMENT 

ORIGINAL
TWEET

@choo_ek Oregon Health & Science University

Courtesy of @DrPaulaGordon



Courtesy of  @DrPaulaGordon



DR. ERIC LEVI | KevinMD.com| JUNE 27, 2015

1. The knowledge distributor. These are the ones who 
frequently tweet and retweet various information, news, latest 
studies, guidelines, and opinions. They often have tens of 
thousands of followers, and are good at disseminating 
information.

2. The court jester. The court jester is the one who entertains, 
enlightens and yet educates at the same time. They poke fun at 
important issues, sometimes even taboos, and they’re often 
anonymous. 

Courtesy of  @DrPaulaGordon



3. The social collaborator. There are lots of conversations
about life. Lots of food photos and baby photos. 
Sometimes, the line between public and personal lives get 
crisscrossed. It can be painful to watch.

4. The relentless commentator. The devil’s advocate. They 
seem to have an opinion on and a comment for anything 
and everything: some, very critical and negative. Their 
timeline reads like an angry verbal joust. There are always 
many sides to any story, and you get to learn from them. 
Remember the first rule of Twitter: Be respectful of others.

Courtesy of  @DrPaulaGordon



5. The thought leader. Here’s the one everyone wants 
to be. The person who leads with contemporary ideas 
and tweets their sophisticated perspective to everyone. 
In some immeasurable ways, they are truly changing the 
world. The synthesis and harnessing of people and 
expertise.

Courtesy of  @DrPaulaGordon



Creating @NinaVincoffMD
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My Profile

25



My Pinned Tweet
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Sometimes I Tweet in Haiku
#radiologyhaikus
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Patient and Family Centered Care
#PFCC
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Patient and Family Centered Care
#PFCC
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Amplification
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Amplification
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@NorthwellHealth
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Women in Leadership
Women in Healthcare and Science
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Women in Medicine Groups on Twitter
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#WomenInMedicine Chat

https://pbs.twimg.com/profile_images/1062213460182757376/hNlFerQq_400x400.jpg
https://pbs.twimg.com/profile_images/1002821227793256449/tdiwvkwB_400x400.jpg
https://pbs.twimg.com/profile_images/1089240833818353665/61xfdE9Q_400x400.jpg
https://pbs.twimg.com/profile_images/1095848744053022722/Y-gcdTi6_400x400.png
https://pbs.twimg.com/profile_images/987355109716840448/imeRS6Xc_400x400.jpg
https://pbs.twimg.com/profile_images/935303833969860608/IWfPmAnH_400x400.jpg
https://twitter.com/womeninmedchat


Women Sponsoring Women
#InternationalWomensDay
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Tweeting the Meeting
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And then this happened…
Guess who sent me a direct message on Twitter?

38

#OMG!!
#MyTwitterIdol
#IveNeverMetHerInPerson
#FanGirlMoment



Courtesy of  @DrPaulaGordon

Paula Gordon made a slide of one of my Tweets!



Courtesy of  @DrPaulaGordon



opportunities
You

Team
Communities

Institution
Industry



Thank You!
For more information  

nvincoff@northwell.edu

skapoor@northwell.edu

@NinaVincoffMD
@KapoorMedED
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