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A multidisciplinary journal that focuses on public health and technology

Twitter and Public Health (Part 1): How Individual
0000 Public Health Professionals Use Twitter for Professional

MEDICAL EDUCATION
Development

Tuesday, February 21, 2017 | by Toni Gallo
Mark Hart, EdD, MALS, Nichole E Stetten, MPH, CPH, [...], and Katherine

Twitter Is Trending in Academic Medicine Pizarro, BHSG

Why Twitter? Does it matter?

]Ou?’ﬂ a l 0O f (O Y N (WS THE IMPACT OF SOCIAL MEDIA ON CONTEMPORARY SCHOLARSHIP

Graduate Medical Education®

Social Media and the 21st-Century Scholar:
A Toolkit for Medical Education Scholar: How You Can Harness Social Media to

Gail M. Sullivan, MD, MPH

Amplify Your Career

Teresa M. Chan, MD, MHPE", David Stukus, MD", [immie Leppink, P, Lina Dugue, MBA",
Blair L. Bigham, ACPf, MSc, ML, Neil Mehta, MBBS, M5", Brent Thoma, MA, MD, M5/




. Go to Twitter.com or
Apple app store .

. Signh-up or Sign-in

. Choose a picture for your
profile

. Find: Frank Cacace or

Maria Carney -
. Click -

. Go to your profile
add a description:
#twitternist who loves....




Breakout 1 —
Get on Twitter — 5 minutes

Add 4
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Reputation Management: Do’s and Do not’s

\
-

Beyond the basics: Re-tweets, Hashtags, @’s, penning your
own

-
-

MedEd and Promotions: elevating your teaching, learning,
and promotion

\
-

\

Community: building a virtual village
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Reputation Management
‘ How to monitor your Online Presence .’

® - ©




ENGAGE meaningfully and
discuss RESPECTFULLY

RESPOND to your followers
and HIGHLIGHT others

SHORTEN LINKS if able and
LIMIT hashtags

ARGUE unless intellectual
be DISRESPECTFUL

Share PERSONAL Information
ie) cell phone, address

Tweet MEDICAL ADVICE to
patients
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Breakout 2 -5 min

Find the right people and organizations to follow
e [t may be publically shared who you follow
e |f you respect someone, follow them and find out who they are following

e |f you like certain organizations, follow them

Example:
What is your favorite journal? Search. Follow.

Northwell Health-
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" Retweeting: great place to start

» Find tweets you like

» Find articles you like

» Find media — video/lectures —
you like

Hashtags: great choice to increase

momentum about a topic

» Max 3 per tweet

» Can build it into the tweet
sentence / phrase itself

-
-
-

*dd 44
Yyy)

Tagging: great way to increase
following / start a conversation
- » Okay to tag companies
" » Okay to tag people you know
or experts

Penning your own: you are ready
when you feel it
» Always re-read what you write
» |If upset/passionate, pause

- before tweeting
» Do not be offensive




Breakout 3 — 5 minutes

1. Re-tweet a tweet

1. Useahashtag#
2. Tag someone (eg @cacace_frank or @mcarneymd)

2. Introduce yourself by sending your first tweet

1. Useahashtag#
2. Tag someone (eg @cacace_frank or @mcarneymd)
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Tweeting an article,
news story, or
pertinent media

Sponsorship of early,
mid-career, senior
faculty

Dissemination of work
to wider audience

Sponsorship of
residents / fellows

Networking with other
experts or institutions

Advocacy




Why be active with social media?
60% of Physicians say their most popular, activity on social media =
Following what colleagues are sharing and discussing.

* CREATE

* SHARE

* PARTICIPATE
* LEARN

e CONNECT

 ADVOCATE
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Levels of Social Media Engagement

Content Producers .

Content Commentators &
Curators -

referralMD, 30 Amazing Mobile Health Technology Statistics for Today’s Physician,
2017; See also, 2015 HIMSS Mobile Technology Survey, April 2015.



Ankita Sagar, MD, FACP
2019 study: NO LINK btwr

@ACPintarnicts
@A FInternists

Repeat after me: Vaccines

(Disclaimer: I am an intern

2EAhFZw

ly/2E

Measles, |
Vaccinati
Nationwid

Article, Author, an

= JUMP

&

Ly or pertinent m_edia'j

So how do you pick the right stercid? First, we should discuss how they're
categorized. There are 7 classes. Class 1 is strongest, class 7 is weakest (eq:
what you can get OTC).

Thanks to @MPF for the steroid chart!
5,."' VD - 7

Apr 27

5" Health Threat - The New York Times

vy

s’ Health Threat

nas begun four studies intended to define

You might notice that some steroids appear in multiple categories (eq:
betamethasone dipropionate is in both class 1 and class 2). That's because the
strength of the steroid depends on the concentration AND the vehicle.

nbat .

Ointments == Creams > > Lotions




Dissemination of work to wider audience

Li Si . S Ankita Sagar, MD, FACP ta - Apr 22
"0“. ;nvj=.|n| i My take on first ever @ACPinternists Frank Cacace MD FACP &

9 inspired #me highlight of I.h'_— week - thread:

nsky/lason Ehrlich (APDs

( a session demonstrating how
shbone diagrams..- =

a healthca
entia, ourr




~ Networking with othér'experts_or-institutions

Frank Cacace MD FACP @cacace frank - Apr 25 Frank Cacace MD FACP @cacace_frank - Apr 27
Just did didactic on such a T2 #diabetes treatment schema dour residents & Thank you - this is excellent!

pharmacy/PA students this week. Sorry 2say the self pay & #Medicaid o
patients they see are in the far right sequence, whereas insured patients have a

H DS awning - Mar 78
better chance of receiving newer meds #disparities Q Susan Sawning @55awning - Mar 28

Excited to share w/ #MedEd! #eQualityToolkit: Practical Skills for LGBTQ
& Mario Funes MD @MarioFunesMD - Apr 23 and DSD-Affected Pt Care: irlibrary.louisville.edu/medicine_ume/1/ TY to
Primary care and IM should start using it more often. Even ADA dizbetes @NIHCMfoundation, our #L.GBTQ community, & Weingartner, ...
care 2019 updated its recommendation this year. CREDENCE further T

FNAT-Lmal Inrapy SRS AR OTANAERL R STy (PR A BUATLTHAT R PRy ST
HA s L e e Pt

supports this with even decrease GFR and ACE/ARE use. #NephlC : e ! E _ I 1 ty !

Toolkit

Practical Skills for
LGBTQ and DSD-Affected
Patient Care




Sponsorship of earl'y,'mid.-career_, 'seni_or faculty

= "-'h:—-HIrHTLHrl Proud of

Zucker/Morthwell Internal Medicine @ HofstralMed dinical

50 proud of all our amazing hospitalists!

OL .

@MNo Frank ¢ i ¥ Thnmﬂs- MCG'““ e

Stron Hello 2 & These are basic but esser
you all. T|1g|IH and frequent use
compas financial incentives being

@FittermanNick @saqgar

Qm

1/ Int . Frank Cacace MD |

Agree Awesome read to help

W domains of our system

more centered. Shameless p

ext twitter.com/commonwi
Show

1




: S'ponsb’rship-of residents / fellows

Ankita Sagar, MD, FACP @ a-Aprl2
Proud of @ .
- v [ 1 3 : 20119 ==+ What an honor to h




Ankita Sagar, MD, FACP ar_s
“The opioid e mic is 1
= concurrent ep iriven both by scription p ned
nd fen
actorial then solution needs to be as well.

illicit heroin anc
ause is multi-fa

The Opioid Dilem

Advocacy

ed of multiple,
ication and by

) . Apr 21

Carney

Maria T. Carney MD )
ad. "Policy makers must understand the

ctivity and develop

optimizing access and pl:n:iLh
meaningful time for care.” | Shared Decision Me

JAMA | JAMA Network

Time: The (
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The Internet is becoming the
town square for the global

village of tomorrow
- Bill Gates
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Key Hashtags

v’ #MedEd

v' #medtwitter

v' #somedocs

v’ #twitternists

v' #womeninmedicine
v’ #internistswhoread
v' #7books

v' #womeninmedicine
v #burnout

v #moralinjury

v' #GeriPal

N Northwell Health-

Key Twitter Accts

v’ @Cacace_Frank
v’ @MCarneyMD

v’ @Sagar_Ankita
v' @drstaceyrosen
v' @DrJMieres

v" @NinaWincoffMD
v’ @womeninmedchat
v @sheMDTweets
v @TIMESUPHC

v’ @SocietyGIM

v' @ACPinternists
v’ @HofstraMed




Breakout 4

1.  Connect your touch points
e Put your twitter handle on Posters, email signature, powerpoints

2. Haveaplan
3. Follow progress — twitter analytics

Northwell Health-
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